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The Brazilian industry has
already incorporated circular
economy practices in its

41.5% develop products for recovery

39.5% develop products for
increased durability

241% practice industrial symbiosis
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18.5% offer product sharing

Industries develop solutions during use

at least one circular
economy practice 12.2% offer product as a service

Recovery

53.0% reuse materials in production
30.8% ensure and/or carry out
product recycling

Challenges for the

Advancement of the 26.4% carry out product reverse logistics
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Lack of qualified employees and specialists in the subject

_ Difficulty in accessing new technologies
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the scarcity of financial
resources to implement
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Difficulty in identifying market demand

It is not in accordance with the company’s strategic plan

Technical Specifications Respondent Profile

m Effective Sample: 253 establishments from the | Region: Southeast (52%), South (21%), Northeast (12%), Midwest (8%), and North (7%)
manufacturing and construction industries | Size: Large (45%), Medium (30%), and Small (25%)

| Reliability: 90 | Transaction Type: B2B - business to business (25%) and B2C - business to consumer (75%)

® Margin of Error: £ 5.2% Note: The survey collected data on other practices, the results of which will be released in a future document.
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