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Consumer confidence holds virtually steady

The Consumer Confidence Index (INEC) rose
from 47.0 points in June 2019 to 47.3 points in
September. While the 0.3-point increase does
not represent a significant change in consumer
confidence in the period, it breaks a sequence of
two consecutive declines. As a result, the index
stopped moving away from the 50-point dividing
line, which would show a more significant decline
in consumer confidence.
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The indicator remains above its 46.1-point
historical average and is up by 2.0 points from
the figure observed in September 2018. The
INEC continues to fall in the South region,where
it experienced its third consecutive decline.
Confidence remains lower in the Northeast
region - where the index is below its historical
average - and among those earning monthly
household incomes of up to one minimum wage.
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* Figures below 50 points indicate lack of consumer confidence. The further below 50 points, the more significant and widespread the lack of confidence.

The Consumer Confidence Index (INEC) has changed

The results are now released as a diffusion index ranging from 0 to 100 points instead of a fixed-base index. Readings above 50 points indicate
confident consumers, while readings below 50 points show a lack of confidence. The index is now released on a quarterly basis. The historical
series have been recalculated from 2009 to reflect the change in frequency and the new methodology. For more details on the changes made to
the INEC, please see the new version of methodology available at www.cni.com.br/inec under ‘Metodologia”.
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INEC COMPONENTS

~

Confidence held back by worsening inflation expectations

Most indices making up the INEC showed a positive
evolution between June and September 2019.
Among them, special mention should be made of the
indebtedness index, which dropped from 51 to 49.6
points, meaning that it was pointing to an increase
and now suggests a stability in consumer debt, as
the indicator is currently very close to the dividing
line. The financial situation index also shows a more
favorable situation as it grew by 1.2 points.

Expectations indices
Index (0-100 points)*

The index of expected inflation, on the other
hand, held back an increase in confidence
as it edged up by 1.8 points in September to
61.4 points. This marked the third consecutive
increase in the index, which shows growing
concerns over price increases.
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* Figures above 50 points indicate an expected increase in inflation, unemployment, personal income, or purchases of major goods. The further above 50

points, the more significant and widespread the expected increase.

Financial condition indices
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“ Figures below 50 points indicate an increase in indebtedness or a worsened financial situation. The further below 50 points, the more significant and

widespread is the increase or worsening.
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INEC BY CONSUMER PROFILE

L 1)
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Confidence shows homogeneous it
: HISTORICAL  SEP19/ SEP19/
behavior among age groups AGE GIRCON D
Confidence showed a homogeneous behavior 16 to 24 49.2 478 710 17
among the different age groups. It is worth - o 4 67 ...................... ¢ og ..................... T” ..........
noting that the INEC among adults in the 35- SR SR R S
44 age bracket, which had experienced the 351044 a4 f‘, 57 ,,,,,,,,,,,,,,,,,,,,,,, MS ...................... T 32 ..........
steepest decline in the last survey (-2.7 points), 4510 54 43 451 118 207
recorded once again the largest drop, thIS tlme ............................................................................................
of 1.8 points. Compared to September last year, 55 or above 418 454 114 124
all indices improved. Note: The INEC ranges from 0 to 100 points. Figures below 50 points indicate lack of consumer confidence.
. . [ ]
Business confidence falls again 1{5";"1
among the least skilled 2222
) ) LEVEL OF 03 2019 HISTORICAL  SEP19/  SEP19/
The INEC fell once again for the least skilled EDUCATION < AVERAGE e SEP18
groups (up to 4th grade of elementary school and
Up to 4th grade of 46.2 456 103 109
between 5th and 8th grade of elementary school). elementary school
The most skilled groups, which had experienced FomSthio 8thaadeof .
grade of
the biggest declines in June, recorded growth elementary school 46.0 459 +-10 T13
in September, particularly those with a college High school 474 465 +04 117
degree. Compared to September last year, all 7
indices showed an improvement, which increases Higher education 494 46.6 719 T 45
as the education level rises. Note: The INEC ranges from 0 to 100 points. Figures below 50 points indicate lack of consumer confidence.

Confidence increases more in the " © o
highest income group

HOUSEHOLD INCOME HISTORICAL  SEP19/  SEP19/

S 032019
The biggest increase in confidence was observed (e AT — S

in the group earning more than 5 minimum wages: Over 5 53.2 480 126 152
UP by 2.6 POiNts. AMONG thOSE EAMING UP T0 ONE s
.. . Over2to5 48.3 46.9 {05 T15
minimum wage, confidence also increased,but by " T T

0.7 points. This group is still the only one - among Over 1t02 46.7 45.7 1-04 114
the different income brackets — whose confidence
remains below the historical average.

Uptol 44.2 444 0.7 ™17

Note: The INEC ranges from 0 to 100 points. Figures below 50 points indicate lack of consumer confidence.

South is the only region where

confidence continued to fall .ﬁ‘-"
The onlyregionwhere the INECdeclined as compared ”
:z !une was the Sou'%hd reglop. Unlike the other — 03 2019 HISTORICAL SEP19/ SEP19/
gions, consumer confidence in the South region AVERAGE JUN19 SEP18
continues to worsen, with the index experiencing North/Midwest 493 471 16 140
its third consecutive drop — meaning it now shows i
a lack of confidence. In the North/Midwest region, Northeast 454 A7 oo L4
the situation is the opposite, as the index posted the Southeast 475 456 105 129
highest growth (+1.6 points). As a result, consumers R
South 478 459 -15 T14

in the region, who were showing lack of confidence,
are now close to being confident. In the Northeast  Note: The INEC ranges from 0 to 100 points. Figures below 50 points indicate lack of consumer confidence.
region, confidence remains stable (up by 0.1 point)

and below the historical average.
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Results by consumer profile

INEC SEP/18 DEC/18 APR/19 JUN/19 SEP/19

Total 453 49.8 484 470 473
GENDER

Male 464 511 499 49.2 48.6

- 442 .................... we P s 4(,2
AGE

1610 24 475 517 49.1 482 49.2

e 461 .................... o ws ey 473

o 442 .................... ws we s 474

e 436 .................... w o el 443

o 454 .................... w e ws 478
EDUCATION

Up to 4th grade of elementary school 453 471 471 46.5 46.2

From 5thto 8th grade of elementary school 447 ................. 80 w5 470 460

e 457 .................... w0 ws o 474

e 449 .................... g we o 494
REGION

North/Midwest 453 509 50.8 477 493

e 453 .................... i vy s 454

e 446 .................... o w0 o 475

o 464 .................... G ws 103 478
HOUSEHOLD INCOME (in minimum wages)

Over 5 46.2 427 480 54.1 511

s 432 .................... ns e ol 504

i, 417 .................... we O s 487

o1 410 .................... L he in 456
MUNICIPALITY STATUS

Capital city 437 495 479 46.1 470

ey 446 .................... w0 v ‘o 470

P 462 .................... ol ws e 475
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INEC components
EXPECTATIONS FINANCIAL CONDITIONS
INEC COMPONENTS
Inflation Unemployment  Personal income l:r:larjcolla;s;:sf :::':;?Lanl Indebtedness
Total 614 56.4 50.0 522 489 496
GENDER
Male 59.2 543 50.8 523 49.6 476
Femae 635 .......... 583 493 520 84 511
AGE
16 to 24 60.7 576 523 55.8 515 458
B0k 630 ........... 575 525 540 515 509
wwa 615 .......... 54.7 503 511 88 4 97
s0ss 622 .......... 57.8 464 483 sy 527
SSorabove 595 .......... 548 483 517 87 479
EDUCATION
Up to 4th grade of elementary school 60.7 54.2 417 49.8 473 530
From Sth to 8th grade of cementaryschool 621 .......... 58.8 485 518 7 5 05
Highschool 622 .......... 56.9 50.6 529 01 4 87
Higher education 600 .......... 55.2 525 535 51.8 465
REGION
North/Midwest 59.6 541 529 517 523 471
Northeast 628 .......... 58.2 464 513 %7 515
Southeast 609 .......... 56.0 50.2 530 48.1 493
sowh 626 .......... 56.7 524 517 511 492
HOUSEHOLD INCOME (in minimum wages)
Over 5 54.9 484 55.9 529 55.5 420
Overltos 613 ........... 56.2 513 531 s07 475
overio2 629 .......... 57.8 49.5 52.2 01 509
ot 627 .......... 588 46.2 50.8 B 539
MUNICIPALITY STATUS
Capital city 62.6 584 512 52.7 479 488
Outskirtsofacity 632 .......... 579 499 539 494 499
Ruralares 607 .......... 553 494 516 093 4 97
Technical specifications Learn more
Survey conducted by the Ibope Inteligéncia institute. For more information on the survey, including
Number of interviews: 2000 in 126 municipalities. previous editions, methodology and historical
Data collection period: September 19-22, 2019. series, visit: www.cni.com.br/e_inec
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